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9am 
Breakfast

9:30am-12pm 
The Moth Storytelling 
Program Part 1

12pm-1pm 
Working Lunch

1pm-4pm 

The Moth Storytelling  
Program Part 2

Good Afternoon, 

Eric and I are pleased to welcome you and hundreds of other 
young women from across Los Angeles to the Second Annual 
State of Women & Girls Address and Young Women’s Assembly.

We hope you are looking forward to today’s groundbreaking, 
interactive programming, led by the nationally-recognized 
educational organization, The Moth. We are thrilled to have The 
Moth here to present a day-long storytelling workshop intended 
to lead each of you to a more confident expression of your 
personal narrative and to sharing this narrative with your peers 
and public leaders in order to create change.

In my work throughout Los Angeles, I am inspired time and again 
by the dedication that young women like you have to making this 
city, this country, and this world a better place.  Today, our goal is 
to celebrate you, your voices, and your experiences. Our hope is 
that you will recognize a bit of your story in the story of everyone 
who presents today.

We know that you will use the skills you learn today to help 
elevate your voice, the voice of the young women you meet, and 
the voice of your entire generation. We also know that we can 
expect great things from you in the future and that each of you 
will make important contributions in the coming years that will 
make our shared home a better place. 

Please, enjoy the Young Women’s Assembly. 

Amy Elaine Wakeland 

First Lady of Los Angeles

welcome to the  

Young Women’s Assembly
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Amy Elaine Wakeland is a political strategist, public 
policy expert, and advocate for children and families. 
She uses her platform to champion efforts that protect 
victims of sexual and domestic violence, especially 
women and children experiencing homelessness.

As a result of her collaborative work with Mayor Eric 
Garcetti’s office, Amy spearheaded the successful effort 
to expand L.A.’s Domestic Abuse Response Teams to 
all 21 police divisions, and empower domestic abuse 
victims with the social and legal services that they need 
to leave their abusers. Today, the City of L.A. fully funds 
the DART program for the first time in L.A. history, and it 
serves four times as many domestic assault victims as it 
is did five years ago. 

Amy has been fighting for the rights of victims of slavery 
and human trafficking in Los Angeles for more than 
two decades, and helped to expand the Sexual Assault 
Response Team, which provides sexual assault survivors 
with access to medical care, counseling, and legal 
help -- increasing the likelihood that the crimes against 
them will be successfully prosecuted. As a foster parent 
and advocate for children, she has worked to improve 
services that are delivered to young people aging 
out of the foster care system, many of whom become 
homeless. 

Amy has also been an aggressive advocate for girls 
who aspire to enter nontraditional fields, and she has 
led multiple efforts to grow girls’ involvement in STEM 
education, and in the City’s sports and fitness programs 
— from Girls Fire Camp (which pairs young women with 
active duty LAFD female firefighter mentors) to the Girls 

Play L.A. program (which has increased girls’ participation 
in City sports programming from 25% to 42%). 

In 2017, Amy hosted the Inaugural Los Angeles State of 
Women & Girls Address and Young Women’s Assembly, 
which brought together civic and thought leaders — as 
well as 700 girls, young women, and trans youth — for 
in-depth conversations, panels, and presentations on the 
state of gender equity in Los Angeles.

In addition to holding Engage L.A. and community 
programming at the Getty House, Amy also launched 
a Women’s Leadership Series to tackle the unique 
challenges that women and girls face, including 
homelessness and domestic violence. Among other 
achievements, those meetings resulted in the City’s 
commitment to double its investment in shelter services 
for domestic violence survivors. To date, Amy has hosted 
more than 20,000 visitors at the Getty House.

Amy helped found the Los Angeles Neighborhood Land 
Trust, which builds green spaces in Los Angeles’ most 
park-poor neighborhoods; the Pobladores Fund, a giving 
circle that contributes to local grassroots social justice 
causes; and the XX Fund, which makes annual grants to 
nonprofit organizations that enable women and girls to 
strive for economic justice and live free of discrimination. 
She is a past board member of People Assisting the 
Homeless, Just Detention International, and the Liberty 
Hill Foundation, among other social justice groups.

Eric Garcetti is a fourth-generation Angeleno 
and the 42nd Mayor of Los Angeles. Born 
and raised in the San Fernando Valley — the 
son of public servants and the grandson and 
great-grandson of immigrants from Mexico 
and Eastern Europe — Mayor Garcetti’s life 
has been shaped by a deep commitment 
to the core values of justice, dignity, and 
equality for all people.

These ideals have fueled the Mayor’s 
relentless drive to fulfill our common 
obligation: to give children and families of 
every race, faith, background, and income 
the chance to get a good education, live on 
safe streets, earn a decent wage, breathe 
clean air and drink clean water, receive 
affordable medical and child care, and build 
a future of their own choosing.

Angelenos are experiencing the remarkable 
results of his vision and leadership: the 
Mayor led and won a campaign to pass 
the boldest local infrastructure initiative 

in American history, funding a once-
in-a-generation expansion of public 
transportation. He launched the L.A. 
College Promise, the most ambitious higher 
education access program in the nation — 
serving more than 4,000 students, many of 
whom are overcoming poverty and are the 
first in their families to pursue the dream 
of higher education. He is confronting 
a homelessness crisis by leading an 
unprecedented regional alliance committed 
to getting people off the streets and ending 
chronic homelessness. He put more money 
in workers’ pockets by raising the minimum 
wage to $15 an hour, and cut business taxes 
to help drive a historic economic recovery 
that has created a record number of jobs 
in legacy industries like entertainment and 
aerospace. And in 2018, he formed a historic 
partnership with the philanthropic sector to 
refurbish nearly 350 athletic courts across 
the city — to support his plan for universal 
sports and fitness programs that are both 
free and local for all children in Los Angeles.

Eric Garcetti
mayor of los angeles

Amy Elaine Wakeland
first lady of los angeles
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NOTESCelia Chavez
president and general manager 
telemundo 52 los angeles /  kvea

Celia Chavez is the President and General 
Manager of Telemundo 52 Los Angeles / KVEA, 
the NBCUniversal-owned television station that 
serves Spanish-language viewers in the Los 
Angeles market. Chavez, who brings nearly 30 
years of local broadcast experience to her role, 
is responsible for the overall management of the 
station’s broadcast, sales and digital operations. 

Since Chavez’s appointment to her current 
position in 2012, Telemundo 52 has experienced 
a significant boost in its local news operations, 
thanks to an investment made by NBCUniversal 
in its local Telemundo stations to better serve 
Spanish-language communities. The investment 
has enabled the station to hire additional 
journalists, expand the morning newscast to 
a full hour, launch new weekday newscasts at 
5PM and 5:30 PM and create a new consumer 
investigative unit, Telemundo Responde, charged 
with fighting for consumers who have been 
wronged which has recovered over $10 million 
for consumers across both NBC and Telemundo 
stations nationwide, and more than $500,000 in 
Los Angeles alone.  

Under Chavez’s leadership, Telemundo 52 is 
well-positioned in the Los Angeles market 
delivering more than 30 hours of local breaking 
news coverage, up-to-the-minute weather 
forecasts and information programming each 
week, more than any other Spanish-language 
station in the market.

Telemundo 52’s news operation has been also 
recognized with numerous industry awards 
for excellence in local news including Los 
Angeles Area Emmy’s and Golden Mike’s for 
best morning, daytime and evening newscast.  
The station also proudly represented the 
NBCUniversal family receiving a GLAAD award in 
2016 for “Outstanding Local Television Interview” 
for its report entitled “La nueva Transgeneración 
(The New Transgeneration)” that aired on its 
weekly community affairs show Enfoque Los 
Angeles.

In 2014, Chavez also oversaw the station’s 
move to the Brokaw News Center located on 
the Universal Studios lot, the state-of-the-art 
broadcast facility that also houses Telemundo 
52’s sister station, NBC4 Southern California / 
KNBC. The co-location enables the two stations 
to more easily share news and information and 
maximize resources to better serve local viewers 
in both Spanish and English. 

Before joining Telemundo 52, Chavez was 
President and General Manager of Telemundo 44 
/ WSNS in Chicago for three years and President 
and General Manager of Telemundo Las Vegas 
/ KBLR and Telemundo Denver / KDEN. Before 
that, Chavez was Vice President and General 
Manager of Telemundo KVDA in San Antonio 
from 2006 to 2008. Prior to joining NBCUniversal, 
Chavez worked at KWHY Channel 22 in Los 
Angeles in various Sales roles with increasing 
responsibilities. She began her career at KWHY 
in 1988 as an Account Executive in the Sales 
Department.
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About The Moth 

The Moth’s mission is to honor and celebrate the diversity  
and commonality of human experience through the art  
and craft of storytelling.

Since its launch in 1997, The Moth has presented thousands of 
stories told live and without notes. Moth shows are renowned for 
the great range of human experience they showcase. Through 
ongoing programs in more than 25 cities, The Moth has presented 
over 20,000 stories to standing-room-only crowds worldwide; it 
currently produces more than 500 live shows each year. 

The Moth podcast is downloaded over 44 million times a year,  
and each week, the Peabody Award-winning The Moth Radio 
Hour, produced by Jay Allison and presented by PRX, The Public 
Radio Exchange, is heard on over 450 radio stations worldwide. 
The Moth’s first book, The Moth: 50 True Stories (Hachette) was 
an international bestseller, and its new book All These Wonders: 
True Stories about Facing the Unknown from The Moth (Crown) is 
available now.  Find out more at themoth.org.

The Moth Education Program

The Moth Education Program works to foster development, 
visibility, connection and creative expression through the art and 
craft of storytelling.  We provide introductory workshops, multi-
session residencies, and authentic performance opportunities to a 
range of participants in New York City and across the country. We 
work with public high schools, colleges, and other stakeholders in 
the education space. 

Education Program 2 | photographed by Jason Falchook

BRAINSTORM
Here’s a few questions to help you think of a story you might like to share.  
If you aren’t sure if it’s a “real story” but you thought of it, feel free to jot it down anyway!
 
A time you did something you never thought you’d do.
 

A time when your relationship with someone you care about changed, for better or worse, a little or a lot.
 

A time that a secret was revealed—by you or someone else.
  

A time that you had to make a tough choice.
  

A time that someone you’re close to surprised you.
 

 A time you tried to be something you aren’t.
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NOTES

What Makes  
a Story Work?

CHANGE
Change is what separates a story from 
an anecdote. From the beginning to 
the end of the story, you’re somehow a 
different person, even if in a small way.

STAKES
We like to define stakes as what you 
have to win or lose in the story. Or, 
alternately, what MATTERED to you? 

THEME
Choosing a theme can help a 
storyteller decide how to shape this 
particular story. Deciding what thread 
or theme you want to draw out for this 
particular 5-minute version can help 
you make critical choices of details 
that pertain.

SCENE VS. 
SUMMARY
A story is most effective when you 
have at least one really vivid scene: 
with sensory details, action, dialogue, 
and inner-thoughts/feelings.

BE HONEST 
/ BE REAL
There’s no one right way to tell a story. 
Be yourself.

Education Program 2 | photographed  

by Jason Falchook
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WORLD AS IT WAS
What was life like before this story happened?  
What do we need to know about you to understand why this story mattered?
 

AND THEN ONE DAY. . .
What happens to set the story in motion? What do you WANT or want to AVOID?
 

RAISING THE STAKES
Why is this important for you?  What do you have to win or lose?
 

THE MOMENT OF CHANGE
What choice do you make—or what happens that changes how you see things?
 

WORLD AS IT IS NOW
How are you different now than at the beginning?  
You don’t have to catch us up on all of life, but tell us how things have changed for you.

PITCH YOUR STORY IN FRONT 
OF A LIVE AUDIENCE!
Now that you’ve started to work on your story, finish it up and share it with the  
Mayor’s Office by December 1st for a chance to be selected to tell your story live  
with the Mayor’s Office and LA community leaders. 

instructions

Refine the story you developed today or develop  
a new story based on what you’ve learned today

Record it on audio or video format (4-5 minutes)  
or finalize it in writing (800 words)

Submit your story by email to  
mayor.gender.equity@lacity.org by December 1st  
for a chance to tell your story live

Those who are selected will be invited to tell  
your stories at an event in 2019!

1

2

3

4

THE STORY MAP
These story elements can help you focus a big story or find the meaning/perspective 
behind a single moment. You can switch the order of them if you want to!
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TIPS FOR 
DRAFTING  

YOUR 

STORY 

PITCH

NOTES1

2

3

4

5

Whether you’re pitching in audio, video, or writing, try 
practicing your story out loud first. You can tell it to a 
friend, family member or teacher a few times BEFORE 
you record or write your official pitch. This will help 
you keep it conversational and authentic to YOU!

Try TIMING YOURSELF when you practice out loud. 
Moth stories are usually about 5 minutes long. This 
comes to about 800 words on paper.

Pro Tip: Some storytellers even like to record 
themselves practicing out loud, then transcribe the 
recording. This creates a written draft that sounds just 
like your voice, because it IS!

Whether you’re writing or recording your pitch, having 
a solid FIRST LINE and LAST LINE will help you start 
and end strong.

Use these stepping stones to keep track of the main 
beats of your story:

FIRST LINE: 

LAST LINE:
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STORYTELLING FOR LEADERSHIP
How can I use storytelling to be a leader in my community and to stand up for what I believe in?  

step 1  - Find an issue that matters to you. 
If I had a magic wand, what’s one thing I would change about my community?  
(About my country? About the world?)

step 2  - Explore your personal connection to this issue. 
I used to… but now I…

A time I saw the world with new eyes…

A time I had to stand up for someone/something I believe in…

step 3 - Think about your call to action
Who do you want to share this story with? 

What do you hope they will do/think/understand after hearing this story? 

Step 4:  Where will you share this story?
What platforms do YOU have? (School, social media?) 

How might this story be shared on those platforms?

N
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THANK YOU!
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NOTES

STAY IN TOUCH

Mayor Eric Garcetti 
Facebook: MayorOfLA
Instagram: @mayorofla
Twitter: @mayorofla
Website: LAMayor.org
Ask us a question: Mayor.Gender.Equity@lacity.org
Hashtag: #WomenMoveLA 

The Moth - Listen to stories! 
Facebook: The Moth
Instagram: @mothstories
Twitter: @themoth
Website: TheMoth.org
Ask us a question: Education@themoth.org



friend sponsors

partner sponsors

inspir ation sponsors
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Thank you to our sponsors! Thank you to our partners who 
contributed to the Young  

Women’s Assembly gift bags!



Thank you to The Moth for exceptional  
programing for the Young Women’s Assembly.

Thank you to L.A. Unified for your continued 
partnership with the Young Women’s Assembly.

Thank you to our  
wifi sponsor:
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graphic design by imcarolina .com



#WOMENMOVELA


